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HELLO OUR REACH

® 72% n o
(¥ >
'n' overs100K N s

FEMALE MAJORITY MEMBER INCOMES AGE DEMOGRAPHIC
2% of Hloomspal Almost 50% of Bloompot 25 oL Eloomapo,
members are female.
over $100k.
bloomspot®
WELCOME » °
® L)
~
D ]
o ° [ ]
WELCOME TO BLOOMSPOT )
quality thoughtful, curated °
experiences every day. °
ABOUT US OUR OFFERS o
Our stylish L i i
to connect them with: i
Tuxuries in their cities. + BLUEFLY LOCATIONS |
+ RitzCarlton Mlanta
UR MEMBERS + Nobu . SPEND ABOVE PRICE fen
SO cos anda * Daniel Boulud Restaurants 92 929 of Bloomspot customers Denver
eck new experierices and apprect- + ISpa spend above the price of the Houston
atesthe little things in life. She loves o P o o
N 59%  centificate, compared to only Los Angeles
toteat herselfand share these indul- c - compa oAl
gences with her friends. ADVERTISER f s} 9% of customers from the SanDiego
Represents an elite selection of our crmpetition San Francisco
members’ favorite lfestyle brands and Seattle
products. ‘Washington DC

This was the absolute BEST certificate, coupon, etc., that I have ever purchased! Bloomspot i i he web, with th
P —— Catnentn,San iz

bloomspot® | come- QG @ bloomspot® | comer- QG @

BLOOMSPOT.COM: DAILY OFFERS <

Branding, Print | Press Kit e o o
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vour BEST LOCAL
RESTAURANTS

Brought to you by bloomspot?

BLOOMSPOT.COM: DINNER TONIGHT

; .

Lunch Dinner

Zen Restaurant
Embarcadero .7 mi away
Thai: $$

5:00-6:30pm, 9:00-11:00pm @

= | Trés Bien Bistro

SoMa +.8miaway

B | French: sss

5:00-11:00pm I

Edward's Steak and Seafood
Embarcadero «.7 mi away
American: $3%

Gayle's Delicatessen
SoMa
American: §

K

Lafitte

Embarcadero

) Hours available: 5:00-6:30pm, 9:00-11:00pm

CLAIM =»

About x Benefit l Location ‘ Reviews

-

Zen Restaurant
Modern American on the Bay

O

J

bloomspot®

CLAIM
YOUR SPOT

Branding, Ul

Mobile Application



bloomspot

! MERCHANT DASHBOARD

LUELLA ENCORE  Cosenn-wn ¥ ok romeraoe

AAVERAGES PER CUSTOMER

590 Aversge Bil 50% Repeat Rate $197 per Customer
X594 Average Bill

$107 per Customer

BLOOMSPOT.COM: MERCHANT DASHBOARD

bloomspot

| MERCHANT DASHBOARD

LUELLA DASHBOARD ke tomepase

o
Gommission | Re
10 - 1072 )5 1 525 §1000 1628
121 422 ) 3 1 s1500

Overall 51825

Customers Also Purchased Gender

{Sample of 205 Customers)

bloomspot®

ENCORE | PAYMENTS | REMARKETING

Awvg. Bill Per Customer & Repeat Visit Rate

Offe | fstvasit Bl | Repest Visit B | Repeal Rate
101- 102 80 360 50%

121 1273 $160

All Offers 90

In-Store Revenue
Offe o
101 - 1002

101 - 1012

All Offers

User Interface Design + Information Architecture

bloomspot.com
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With Zoe, you can understand user behavior when investigating escalations,
including product usage and support tickets, or identify prime beta
accounts for new features.

Examples of what you might ask Zoe:

Zoe streamlines our ability to as

usage, and engagement informatio

show me who is using our mobile app
show me who is stuck in onboarding

show me key accounts not using our reporting module

s critical cu:
, improving ¢
and product prioritiz

FABRICE MARTIN
Senior Vice President of Product, Clarabridge

TOTANGO: MARKETING

Branding, Print

LOE

A Get Going Guide

for Everyone in Your Company

TOTANGO

C-SUITE © ZOE

Zoe gives you the ability to understand customers’ health fluctuations,
view accounts and ly access real-time information
about custom

Examples of what you might ask Zoe:
@zoe show me who are key accounts at risk
@zoe give me an update on <Impact Step>

@z0e show me how many accounts are fully utilizing our prod

We bought Zoe because of how easily it integrates with our
systems and aligns our entire company around our customers.
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MARKETING © ZOE

Zoe empowers you to generate more case studies and relevant customer
marketing prog ng real-time customer data without
bureaucrati

Examples of what you might ask Zoe
ble custom
me customers in good health in the nor

who is the CSM for < tomer name>

Zoe is my new best friend. | don't get my wires crossed with

other departments who are doing customer outreach, so my only
requests are to customers who are thrilled to share their stories
in my case studies and video testimonials.

()]

TOTANGO

“How To” Print book + E-Booklet



zumper

zumper

Break up
with Craig

T

¢!

.

I

$27850/m

1
FOLSOM ST & 8TH ST

ZUMPER: APARTMENT RENTALS / PUBLISHING

Branding, Print | Billboard
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— # zumper
MEDIAN 1-BEDROOM RENT

FEBRUARY 2015

£ zumper
ok MEDIAN 1-BEDROOM RENT

FEBRUARY 2015

$1,500-%$2,000  $2,001-%2,500 $2,501 - $3,000 $3,001 - $3,500 $3,501- $4,000

$500 - $1,000 $1,001 - $1,500 $1,501 - $2,000 $2,001 - $2,500 $2,501 - $3,000 . . .

Rock Creek
Park Heights- Crestwood
Brightwood Park

BN oyry Fort Totten
Riggs Park $1,150
Van Ne:

5 R Nob Hill
Michigan Park Pacific ,/’\ ¢
Forest Hills .
| $1,610 ¢ ount S 755,100 {
$2,500

Petworth I
Outer Richmond

i
NatorBI 51.650

Sphia Woodridge -
oologid b
Cleveland B Fort Lincoln
Park ark F?i:;":‘( | 52,100 ¢ Brookland
. Halght
52,018 =y 1< Golden Gate Park Ashbury

$1,990
EEZX McMillan $1,782
Adams

Resevoir
Morgan | $1,550 ( Brentwood -

Langdon

Lone
Mount

LeDroit Park -

Bloominigdale $1,957
52,386 Eckington

Inner Sunset

$1,658 National
% Arboretum

- 52,800

West of Twin Peaks $2,790 {

Bernal Heights

Outer Mission/Excelsior

: Glen Park
eder Y
Triangle n e D $1,800
Washington PR
Mall

Capitol Hil

1,879
Ny 2,104
Arlington

National g Q. Southwest- |sw Ballpark
Cemetary ; )\ Waterfront d

Navy Yard
Penrose The Pentagon

ZUMPER: APARTMENT RENTALS / PUBLISHING

Visual Design + Infographics | City Map Price Median Charts o e o o



zumper

zumper

{ zumper

ome fasto than ever. Whether you'rs looking for a studio in

ZUMPER: APARTMENT RENTALS / PUBLISHING @

Branding | zumper.com °
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£ zumper

ONE BEDROOM APARTMENTS

It's time to grow

your rental business.

GET GO ING

dil € ® @ B3 Q G

—EARN 50—

PER NEW SIGN-UP THAT STARTS SCREENING!

It's super easy to share Zumper Pro with your friends by sending them this sign-up link:
https://www.zumper.com/pro?ts=referral&c=aisha@zumper.com

LIMITED-TIME OFFER. SEE TERMS.

ZUMPER: APARTMENT RENTALS / PUBLISHING Q_@
<

Visual Design + Infographics | Email Marketing Components e o o o
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A

bloomspot® INTERNAL FIRE PILATES
o e
{oINNER | ¥
videosurf

@ informed | TECHNIQUE \Z/Qs’rorgcnizer

@ €

WORKERS'’' RIGHTS LAW OFFICE

ENDOSINE

LOGO & IDENTITY DESIGN: VARIOUS EXAMPLES

Lark Fem:

VENTURES networks

iLike. “g%ﬁ

ol %;//LM/'/M/'

<

autism IN-SYMMETRY
HEARTS

FOUNDATION

Branding



Pacific Gas and
. Electric Company

Company Info Newsroom Environment Community Carears

About Us PG&E Proudly delivers some the
. the nation’s cleanest energy to

We Know Corporate
Responsibity our customers
Weve camag 65 awarss POLE W

Loamore >

ocopntenaoir

e ; Business to Business | About PGSE | Media Newsroom | Careers | Contact Us

Pooplo o waywe
0 communy. o0 what

e .
Energy Supply Energy Transmission & Storage  Retail Energy Suppliers Environment

PotE s

challngog and rewardng

o Sustaining Our Community

Diverse Suppliers Go Green Program

Diverse Suppliers Go Green initiative is part of PG&E's

commitment to the environment and to the success of diverse Green Business Toolkit

businesses in our community. Environmental stewardship is

playing an increasingly important role in the procurement

decisions of both large corporations and small businesses. Learn 5 To start your green

how Diverse Suppliers Go Green can help your company be more \%{([) business program, access

competitive by implementing sustainable business practices. \ ;;‘:’r:::p::::;‘f:?:"k“
ul nd

Get started

Vhy Go Green?

PGE.COM

Branding + User Interface Design | pge.com



How do you heat your home?
How many miles do you crve per day? T

Summer Winter
Time of Day you'l charge your vehicle [ - R - |

Charge level
P—— [rr | - |

Wanignt an Cost of gas (per gallon)  miles per gallon
==

$184

/’ e o

5106

E= 2N N AN

Heme Oniy on £1

PGE.COM: PLUG IN ELECTRIC VEHICLE CALCULATOR

Pacific Gas and
. Electric Company

Im. For My Home w | About PGE | Media Newsroom | Carcers | ContactUs | Espafiol | 2%

Manage My Account Customer Service Save Energy & Money 1 1ent Education & Safety

Plug in Electric Vehicle Calculator

o Select Your Vehicle 9 Select Your Options

Your zip code
4114

How many miles do you drive per day?
40

Get Plug-in Roady
Charging Levols
Rato Options
Installation Procoss

Time of Day you'll charge your vehicle

Contact PGAE
Non-residential Customers

FAQS

Branding + User Interface Design | pge.com
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INTERNAL FIRE | PILATES

A

INTERNAL FIRE | PILATES

STUDIO SERVICES SCHEDULE INSTRUCTORS BLOG + NEWS TEACHER TRAINING CONTACT US

CLASS TYPES

RATES

DIO POLICIES

CLASS SCHEDULE

INTERNAL FIRE PILATES @

Branding + User Interface Design | internalfirepilates.com



EOUCATION

]
EDUCATION.

TRAINING PROGRAMS OUR GRADUATES ABOUT US PILATES EDUCATION LAB STORE CONTACT

AgoUT US

oy History of Joe |

DI LATES
. EEEmmemes EDUCATION

st Fove. H was o pckc o, T sees 108w s e o bk i gy

OUR GRADUATES

ek proapy o o m ocort

I In Depth Training In the
Classical Pilates Method
At Pllates Education Lab you will leam
the most advanced form of each
Iraditional axercise as well as all the
skills needed fo get there. You will
BXpanance the work in your own body
and leam how (o Inspire others to find
their strongest, most flexible seives.

Become a Pilates Instructor at
Pilates Education Lab

TRAINING PROGRAMS
Full Program
Bridge Program
Anatomy Gamp

Welcome and thank you for your interest in our program. Our mission at Pllates Education
Lab is to produce stelar instructors who are passicnately committed to the vigorous and full body
movement experience of the Classical Pilates Method, and are also masterful at adapting

movement for each individual client in their present state of health. We believe that begins with &
Workshops / Gontinuing Education

strong foundation in understanding anatomy, biomechanics, movement pattaming and
Host PEL at Your Location

fundamental movement skills. Our in-Gepth training prepares our graduates 1o develop their

PILATES EDUCATION LAB

Branding + User Interface Design | pilateseducationlab.com



€@ LiquipsPacE

e LiQUIDSPACE® coose aserrensoace o wonk rooar

CHOOSE A BETTER

SPACE TO WORK

from our mobile and online marketplace of
thousands of professional meeting rooms
and workspaces.

And, we hit your triple bottom line o L‘i QUIDSPACE@ HOWITWORKS  SHARE YOUR SPACE  SIGNIN  JOIN

Marriott® and LiquidSpace have teamed up to Reduce Cost
manage the availability and real-time booking of « Simplify administration for micro
workspace and meeting space at Marriott hotels meeting planning

across the country. « Save money on last minute booking Where would you like to work? This Week = Search
 Reduce long term real estate costs

We know your employees are already working
outside the office. Now, LiquidSpace and Marriott
work together to help your employees find and book )

« Match the space with the work
great spaces and to help you gain visibility, manage required

experience, and control costs. + Work in the most convenient | EET G ROOMS
locaion . M IN M

Improve productivity and work-life
balance

Your employees get a safe, professional, -
productive Spacs to meet o work Reduceyour carbon foaprn i — IN A MINUTE
* Reduce commute times
You get data on where your teams are « Maximize use of the world's / Choose where you want 1o work
working when outside the office available space
+ Book meeting rooms by the hour or by the day
' Pick from hundreds of workspaces under $100
Find out more about how we can help! email: ed@liquidspace.com - BROWSE >

Major Cities
San Francisco
New York
Chicago
Los Angeles
‘Washinton, D.C

More to Explore
Cities Across the U.S.
Marriott Hotels Nationwide
TAKE A LOOK AT HOW IT WORKS. WATC

LIQUIDSPACE: MOBILE DESK/WORKV SPACE

Branding + User Interface Design + Print | liquidspace.com
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LOGO & IDENTITY DESIGN: RELAX NOW DAY SPA

Branding



k
IN-SYMMETRY

B
IN-SYMMETRY

Home Massage SkinCare Wellness Services  Appointments | Gift Certificates = About Our Spa  Contact

FOR YOUR FIRST VISIT
or
FIRST MONTH OF MEMBERSHIP

650D FLORIDA STREET SAN FRANCISCO, CA 94110 ¢ 415-875-9020

info@insymmetry.com « www.insymmetry.com

IN-SYMMETRY: DEEP TISSUE MASSAGE + ORGANIC SKINCARE @

Branding + User Interface Design + Print | in-symmetry.com



INSTRUGTOR TRAINING  INFORMED STRUGTURE  INFORMED BODY  SIGN UP FOR GUR GUEST LIST

informed WHATIS (17 | THECLASSES | OURSTORY | INSTRUCTORS prESS

ENHANCE YOUR PERFORMANCE.

Efficiently use'your muscles to their maximum potential.

INFORMED TECHNIQUE: FITNESS

CoNTACT

informed

“. New Way to
QN ncer's Body"

Better thamBag®

S ma—

ODUCTORY SPECIAL:
3 CLASSES / $75

- L ]
& — '
Informed Technique® is an exclusive workdut that combines =

dance technique, ballet, and Pilates, on a custom built
suspension system utilizing springs a‘r] esistance.
I}
()

2d Technique classes and after
1ths, not only have | lost

aist, 1.5 inches in my hips, and
— thighs, but | am more toned
overall and have built total body strength.”

- Katrina, San Francisco

Classes are held at informed | BODY:
rove Street, San Francisco * 415.626.1111 ¢ informedbo

informedtechnique.com « informedbody.com f facebook.com/informedtechnique

M twitter.com/informedbody & instagram.com/informedtechnique

Branding, Print

informedtechnique.com



ZARAH DELUEH # THIMGE THAT &

MOCHIFET # DALY CITY RECORDE

SEYLARE, JUME 22 10FM - 2AM

SAN FRANCISCO ELECTRONIC MUSIC EVENT

Print Design Poster
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SUMMARY

Over 15 years hands on experience
in print and interactive design with

small firms and global clients.

Seeking opportunity to develop
strategic integrated collateral and
campaigns via interactive, print
and new media content design and

development.

CAPABILITIES

Ul + Application Design

User Experience + Responsive Design
Integrated Marketing Campaigns
Branding

Print Design

Information Architecture

Annotations / Style Guides for

Front End Development Coordination

TOOLS

Adobe Creative Cloud:
Photoshop

Illustrator

inDesign
Dreamweaver

HTML 5

Sketch

Susan Tobiason, Visual Designer |

CLIENT LIST

Chase.com

PGE.com

Hotwire / Expedia
Bloomspot Inc
Logitech

Shutterfly

iLike

Pantheon

Zumper

In-Symmetry Day Spa
Informed Body
Informed Technique
Sanchez Street Studios
Sweat Guru

Pilates Education Lab

Internal Fire Pilates

CLIENT INDUSTRIES

Entertainment
Finance

Fitness

Health & Beauty
Energy

Rental Properties
Retail

Travel

Technology

suto@sutodesign.com | mobile: +49 176 77461229

EXPERIENCE

SUTO Design
Visual Design + Art Direction
San Francisco, CA | Present - 2003

Provide strategic Branding, Design & Production for Print & Interactive
Media applications & campaigns for individual clients.

Hotwire / Expedia
Senior Visual Designer
San Francisco, CA | 2005 - 2003

Worked with the Online Creative Team as a design lead and under
the creative direction of MRM Partners to create a new brand and
consumer website.

Provided Art Direction, concepts and deliverables for in-house
company departments which included the Corporate Identity Package,
Online Marketing Campaigns, Email Campaigns, Website Store
Merchandising & Tradeshow Print Collateral.

Worked with the Ul Team, Lead Information Architect, Product/Business
leads & Engineering to redesign various elements of the existing
website which included a revised color palette, new global & secondary
navigation structure, revised button system, iconography, updated grid
structure, redesigned purchase path; performed audits (both content &
design); contributed to qualitative & quantitative testing; created the
Online Ul Style Guide.
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Garageband
Senior Designer
San Francisco, CA | 2001

Provided Art Direction working closely with the Creative Director.
Worked with Producers & Engineers to redesign the Ul of
garageband.com. Designed page layouts, illustrations, a new
navigation system & header for the website. Produced dynamic
pages using a proprietary coding system. Developed marketing
concepts & produced online ads for Marketing.

Nextdoor Networks
Senior Web Designer
San Francisco, CA | 2001 - 2000

Developed concepts & assisted in production in the redesign

of nextdoornetworks.com under the direction of the Corporate
Style Guide and supervision of the Art Director, Web Director &
Marketing Director. Organized all design mock ups to head into
production with the Engineering team. Implemented new design
elements & feartures for weekly releases. Created product logos
for Nextdoor Network’s software products. Redesigned Nextdoor
Networks B2B website.

Design Site
Senior Web & Print Designer
San Francisco, CA | 2000

Supervised & implemented web design for Design Site's corporate

clients. Developed concepts, design sketches and produced various

print media (brochures, identities, ads, book jacket designs).
Worked closely with clients and managed individual projects.

EDUCATION

San Francisco City College, Multimedia Studies Program
MSP, San Francisco State’s Extended Studies Program
Received Academic Scholarship at California College of Arts & Crafts

References available upon request.

Susan Tobiason, Visual Designer | suto@sutodesign.com | mobile: +49 176 77461229






